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My primary role was to raise brand awareness of the University,

and drive international and domestic student enrolments.
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“Michelle is a skilled strategic thinker, strong tactical marketer and has a passionate,
results-driven approach to her work. Michelle can be relied on to ask the big questions,
to get to the root of an issue, so she can develop better, innovative ways to reach her
targets — whether that is customer / stakeholder engagement, developing brand value, or

contributing directly to the bottom line.”

Jayne Cusack | Marketing Manager



